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Abstract: 

Consumerism is a social movement. Like other social movement such as Independence Movement, Civil Rights Movement 

consumerism is also emerged due to the social conflict. Consumerism is the right of the consumer to fight against unfair 

trade practices such as spurious product, deceptive advertising, rising prices, misbranding, hoarding,  profiteering black 

marketing, defective warranties etc. To protect the consumers interests and rights various legislations has been enacted by 

the government. Today consumers can protect their rights through these legislation.  This paper analyse the journey of 

consumerism in India and how the old concept of “Let the buyer beware” is modified in to “Let the seller beware”. The 

paper focuses on the need and importance of consumerism, the causes and effects of consumerism in India. 
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INTRODUCTION 

Consumer and consumerism 

         A consumer is person or an organisation that uses goods or services. Consumer is, one who 

consumes or acquires goods or services for direct use or ownership rather than for resale or use in 

production and msanufacturing. 

         The term “consumerism” refers to the consumer movement, consumer activism or consumer 

protection which seek to defend consumers and promote healthy practice such  as honest advertising 

and strong packaging, product guarantees, and enhanced standards of safety. As per Philip Kotler, 

“Consumerism is the organised movement of concerned citizens and government to enhance the right 

and power of buyers in relation to sellers”. In simple terms consumerism is aim to protect the 

consumers against immoral or unethical trade practices of public and private sector business 

enterprises. 

Objectives of the study 

1. To understand the concept of consumerism in India. 
2. To explain the need for consumerism and the rights and responsibilities of consumers. 
3. To understand the positive and negative effects of consumerism in India.  
 

Research methodology used 
 
             The present analysis based on secondary data collected from published repots in various 
journals, books, government reports and websites etc.,  
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Why consumerism? 
 
              In modern times consumer’s consumption pattern has changed involving economic, social, 
cultural, environmental and moral aspects due to globalisation in production and markets. As rightly 
observed by Jacques,  “Consumption is no longer viwed as primarily an individual economic act, like 
a production is seen as a social process with social consequences”. Thus consumer movement evolved 
as a social movement due to following reasons: 

 Unfair trade practices of businessmen such as defective, inferior and substandard goods and 
poor services. 

 Deceptive advertising 
 Supply of duplicate products 
 Antisocial activities of salesmen such as hoarding, black marketing, profiteering etc., 
 Complaints and grievances of consumers are not properly heard. 
 Monopolistic and restrictive trade practices. 
 Adulteration. 
 Dangerous and unhealthy products. 

 

Aim of consumerism 
 
              The following are the aim of consumerism in India 

 To safe guard the consumers from malpractices of businessmen. 
 To create an awareness among the consumers about their rights and responsibilities. 
 To represent the consumers before government consumer bodies. 
 To compel the businessmen to follow the code of conduct of business. 
 To extend assistance and cooperation to the business community to solve their actual 

problems and trials. 
 To provide assistance to consumers in legl matters. 
 To initiate an improvement in current marketing system so as to be favourable to consumers 

and to compel the business to adopt code of ethics. 
 To create consumer protection association at the local level. 
 To antisocial activities. 
 To awaken the government to formulate necessary laws to protect the interests of the 

consumers. 
 

Components of consumerism 
 

             The various components of consumerism are: 

a. Self -protection by consumers:- The consumers must aware of their rights and they must 

raise their voice against exploitation and seek  redressal of their grievances. The effectiveness 

of consumerism is determined by consumer consciousness. Thus consumer must identify their 

rights and to protect them. 

b. Voluntary organisations:- They are the important element of consumer movement which 

engaged in organising consumers and encouraging them to safeguard their interests. The 

business must aware that there is no substitute for voluntary organisation and they must come 

together to adopt a code of conduct for regulating their own activities. 

c. Legislation :-  It is one of the important element for regulating business and protecting the 

interest of  the consumers. Consumerism has over the time developed into a sound force 

designed to aid and protect the consumer by existing legal, moral and economic pressure on 

procedures and providers in some of the developed countries. 
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Scope of consumerism 

             William J Stanton says that consumerism today includes three broad areas of consumer 

dissatisfaction that require remedial efforts. 

1. Business firm: The first area of dissatisfaction is direct buyer-seller exchange relationship 

between consumer and the business firms. 

2. Non-profit organisations: The second area of dissatisfaction arise from all organisation such 

as hospitals, schools, with which consumer has an exchange relationship. 

3. Environmental issues: the third area of discontent includes environmental matters affecting 

the quality of life, it has an indirect impact. For example air pollution, water pollution etc., 

Consumerism in India  

              India is one of the largest and fastest growing economies in the world. The consumer 

standard of life is going higher and hence his needs are escalating as well. Consumerism in India is 

in a new high and refuses to show signs of budging anymore. 

             Consumerism in India is still in its infancy stage. There have been occasional mass 

consumer demonstrations against market imperfections, mainly over shortage and exorbitant 

prices. Of late, a number of consumer organisations have been formed in different parts of the 

country. But with the exception of  a very few, they are yet to demonstrate their practical utility.  

Further all the consumer movement are confined to urban areas leaving rural, semi-urban Indian 

consumers high and dry.      

              In India, Government has taken a number of measures to protect consumer’s interests. 

The various measures may be classified into (i) Statutory regulation of private business, (ii) 

Development of the public sector, (iii) Institutions to deal with consumer grievances and (iv) 

Voluntary organisation. 

(i) Statutory Regulation. 

The government has enacted more than 50 laws to regulate business, to prevent unfair 

trade practices and to protect the interests of the consumers. Some of them are; 

a. Indian Contract Act,1872 

b. Sale of Goods Act,1930 

c. Agricultural product(Grading and Marketing) Act, 1937 

d. Drugs and Cosmetics Act, 1940  

e. Prevention of Food Adulteration Act, 1954 

f. The Trade and Merchandise Act, 1958 

g. The Essential Commodities Act, 1955 

h. The Monopolies and Restrictive Trade Practices Act,1969 

i. The Water (Prevention and Control of Pollution) Act,1974 

j. Standard of Weight and Measures Act,1976 

k. Bureau of Indian Standards Act,1986                                                                     

l. The Environment Protection Act, 1986 

m. Consumer Protection Act, 1986. 

(ii) The growth of public sector. 

The main objective of establishment of public sector is to provide good quality product 

and services at fair prices, to curb private monopolies, reduce market imperfections, 
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improve distribution system, and increase production and so on. That is the public sector is 

expected to implement social marketing concept. But in India public sector fail to achieve 

its objective and it established monopolies or near monopolies in public utilities. Its 

performance is far from satisfactory. 

(iii) Institutions to deal with consumer grievances. 

There are various institutional machinery that is set up at the Central level, State level and 

District level. They are 

1. Consumer Protection Council 

2. Consumer Forum(court) 

Apart from this there are Non-Government Organisations (NGO) recognised by the 

government which provide support to the consumer to solve various issues relating to 

consumer grievances. 

1. Consumer Protection Council 

They can be classified as follows: 

I. Central Council 

II. State Council 

III. District Council 

2. Consumer Court 

They can be classified as follows: 

I. National Consumer Disputes Redressal Commission(National Commission) 

II. State Consumer Disputes Redressal Commission(State Commission) 

III. District Forum. 

These institutional machineries work hand in hand to provide cheap, speedy and fair 

remedy to various grievances and c disputes of consumers in India. 

(iv) Voluntary organisations: 

1. Indian  Consumer Council 

2. Citizen Action Group, Mumbai 

3. VOICE, New Delhi 

4. Consumer Action Forum, Delhi and Kolkatta 

These organisations help the consumers to know their rights, collect samples of 

products, to file a suit on behalf of the consumers, and prevent adulteration. 

Consumer Rights under Consumer Protection Act, 1986 

 

                In India, The Consumer Protection Act has provided certain rights to consumers. These 

rights are:- 

1. Right to Safety 

2. Right to be Informed 

3. Right to Choose 

4. Right to be heard 

5. Right to redress 

6. Right to represent 

7. Right to Consumer Education 
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Consumer’s Responsibility 

              The following are the responsibilities of the consumer:- 

1. Be quality conscious 

2. Beware of misleading advertisements 

3. Responsibility to inspect a variety of goods before selection 

4. Collect proof of transaction 

5. Consumer must be aware of their rights 

6. Complaint for genuine grievances 

7. Proper use of product and services 

Duties of consumers 

              The following are the duties of consumers:- 

1. Always get a bill for every purchase 

2. Verify for ISI or AGMARK standards for quality check of products 

3. Create consumer awareness Groups 

4. Not to hesitate  to register a complaint for genuine grievances 

5. Must exercise their rights 

6. Don’t fall prey to free gifts and discounts offered.   

Effects of consumerism 

1. Positive effects of consumerism: 

Consumer’s standard of living is judged by value of their material possessions. Thus 

consumerism is appreciated in India. Positive effects of consumerism are; 

1. Higher industrial production. 

2. More variety of goods and services 

3. More employment opportunities 

4. Improved life style 

5. Advertisement for more number of products 

6. Higher growth rate of economy. 

2. Negative effects of consumerism 

Some of the negative effects of consumerism are: 

1. Ethical and spiritual values are not considered. Only material wealth is considered for 

deciding whether a society is developed or not. 

2. To earn more to buy more habit developed which affect personal relationship 

3. Environmental resources are affected due to cheaper goods 

4. Ecological imbalance results due to consumerism 

5. Over dependence on labour saving devices. 

      Conclusion 

               In a developing country like India with prevalence of poverty and illiteracy, consumers are 

more vulnerable to exploitation and unfair trade practices. The success of any consumer movement is 

based on creating an awareness among the consumers about their rights and responsibilities and 
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educating them on how and when they can establish their rights against exploitation and unfair trade 

practices of business people and other institutions, 

              Consumerism in India gives high Priority to consumer protection and promotion of healthy 

and responsible consumer movement. Through this study, it is concluded that consumers are 

considered as king in the market and no marketers can survive in the market by exploiting and 

cheating their customers. They should compulsorily follow code of conduct and business ethics to 

withstand their position. 
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