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Abstract 
Social media marketing is the latest trend in marketing. These days every business enterprise is keen on having 
uninterrupted association/contact with their existing market for survival.One of the main functions of social media 
networking is that, it acts as a continuous connecting link between the individual or between the groups. This 
feature of Social media networking is attracting many business enterprises to make use of social networking sites in 
order to sustain and develop the existing market to create new market as well. 
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Introduction 
In today’s world social media is an integral part of one’s life from communication to shopping. It 
plays vital role in transforming the life style of people. Social media includes social networking 
sites and blogs through which people can connect easily. This modern tool has turned the entire 
world into a global village. Social networking modes like Twitter, Facebook, messenger, 
Whatsapp, Skype and Google messenger are widely used by most people to interact with 
physical and internet friends. This development has witnessed positive impact in the commercial 
world enhancing opportunities for sellers to reach more and more people. 

 
Objectives Of The Study 
The important objective of this paper is to understand, avenues open to Business enterprises to 
reach the customer through social networking sites. Since, retaining the target group, and 
creation of new Customers are Important for the existence and growth of the Business enterprise,  
they always need to establish their presence in the minds of consumer and this need is urging 
enterprises to depend more on social media networking sites, which act as a connecting link 
between people and Business organization. 
Research Methodology 
This descriptive Study is based on secondary data. These data were derived from Books, 
Newspapers, and articles and from different relevant Web-sites which are connected to directly 
and indirectly with the information concerned to Social networking sites. The required 
information were downloaded from these websites and analyzed to draw relevant inference as 
per the objectives of this study. 
Social Media Marketing - Related Review 

In this paper an extensive study is undertaken to know the opportunity available to 
business enterprise to stimulate demand for the product through social media networking 
especially with Facebook, YouTube, and Whatsapp. 
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Figure 1.Statistics of Social network Users 

Figure 1 gives the statisticsshowing the number of social network users in India from 2015 to 
2022[1]. In 2019 it is estimated that there will be 258.27 million people using social media 
network in India, up from close to 168 million in2016 

This statistical information is clearly revealing the need for business enterprises to 
depend on social network sites in reaching the people. 

 
Figure 2.Statistics of Usage of Different Social Networking Sites 

The information in Figure 2 [1] presents the access of Social network by the Indians as of 
2017[1].As per the above statistics the most widely used social media network is YouTube and 
Facebook with an average of 30% penetration rate each.Whatsapp is the next popular mode with 
28% coverage and other sites with their limited share of usage as depicted in the Figure 2.  
FACEBOOK 
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Facebook is the most used social media network platform across the globe. India is in second 
position. In 2017, 241 million active Facebook users are in India[2].Facebook is easy and less 
costly way to promote the advertisements of product and services and stay connected to 
customers continuously. It helps to create target audience for the enterprise in advertisement 
section. Facebook has many types of Advertisement namely [2]:  

a. Domain Advertisement 
b. Multi product  Advertisement 
c. Offer Advertisement 
d. Video Advertisement 
e. Lead Advertisement 
f. Canvas 

More than 5 million business units are using Facebook every month to reach the consumer 
through FacebookAdvertisement [2] 
 
YouTube  
Unlike other sites YouTube is all about video. It gives real times insight about how people are 
responding to companies’ advertisements. Indeed YouTubeadvertisements are game changer in 
every marketing strategy. [3] It is another most engaged social media site with 1.3 billion users 
watching 5 billion videos every single day. Unlike TV Ads, here company can handpick the 
audience they wish to target through certain factors like Demography, Interest and behavior etc., 
the different patterns of Ads the enterprise can use in YouTube are [3]: 

a. True-view Ads 
b. In-stream Ads 
c. Masthead Ads 
d. Bumper Ads etc. 

With the increasing penetration of smart phones 80% of Indian internet users browse YouTube. 
This shows the significance why business enterprises are depending onYouTube to reach 
consumers. 
Whatsapp 
The messaging applicationWhatsapp is working on solutions to enable business to use its 
platform to connect with consumers. 
It is said, especially in India this application will play crucial role for advertising product and 
services, as India is the biggest market for Whatsapp with over 200 million users [4].It is already 
being used by many businesses to interact with customers but these businesses either operate 
abroad or deal with international customers. 
Whatsapp is reported in a blog post about the rollout that 80% of small business in India, say 
they use Whatsapp to communicate to customers [5]. 

Whatsapp business is therefore latest example of messaging services accommodating 
consumers who desire to interact with business in more convenient way in future days. 
Twitter 
Twitter is a micro blogging Social network. The best part of Twitter over Social network sites is 
the ability to sell without sounding like you are selling. It is called conversational marketing. 
Many consumers like to reach over to their favorite brands on Twitter to ask questions about a 
product or ask for direction or technical Support. Twitter is another way to reach out the 
consumers by business organization. 
It is revealed that on an average 328 million people have used Twitter with a growth of 6% Year 
after year in Asia.According to Social media examiner, 97% of Marketers are currently 

International Journal of Scientific Research and Review

Volume 7, Issue 11, 2018

ISSN NO: 2279-543X

Page No:397



participating in Social media [6]. This indicates a huge potential for social media marketing to 
enhance the sales.  
Millions of people today are active in various social media like Facebook, Whatsapp, YouTube 
and Twitter etc., Therefore, using these social networks by the business enterprises helps to 
derive the following important benefits [5]. 

1. Increased Brand Recognition  
  Social media networking sites are new channels for companies brand’s voice & content. 
These sites will help in getting more familiar with companies brand because of repeated 
appearance. 
2.  Improved Brand Loyalty  
  A Study published by ’’Convince& Convert’’ found that 53% of the Americans who 
follows brands in social media are more loyal to those brands. That mean brands who engage 
on social media enjoy more brand loyalty. 
3. More Opportunity To Convert 
  Every post made on social media sites are opportunity for viewer to convert.That is, 
every post, image, video or comment shared in social media sites has a chance for someone 
to react and this could lead to a conversion. 
4. Higher Conversion Rates 
  Social media is a place where brands can act like people to do; it’s because of 
humanization element present in the post. This leads to higher conversion. 
5. Richer Customer Experience  
  Social media is an opportunity to know the interaction of customers, the complaints or 
appreciation or review about the product and service. 
6. Increased Inbound Traffic 

 In the absence of social media the company’s inbound traffic is limited.More post and 
quality content in social media, will Increase the inbound traffic. 

7. Decreased Marketing Cost 
 Budgetary allocation for advertisement done through social media networking sites is less 
costly when compared to traditional methods as it appears to huge number of customers at 
different parts of the world. 
 

8. Improved Customers Insights 
 Social media networking is an opportunity to get valuable information about the 
customer’sfeedback and expectation. Business enterprises can monitor the user’s comment 
in altering or changing the features of product or service. 

Conclusion 
Social media networking has redesigned the landscape of marketing in these days. It has also 
opened a new ways for business enterprise to establish quick connections with its consumers. 
The wide connection of social media networking is quick and efficient way to business enterprise 
to make the news of their product and services reaching target group. It is indeed true the 
enterprises also have quick feedback of their product and services which helps them to come out 
with better solution. 
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