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Abstract 

Traditionally, women’s occupational status has always been closely associated with 
the home and the family. It is a general belief in many cultures that the role of women is to 
build and maintains the homely affairs like task of fetching water, cooking and rearing 
children. Since the turn of the century, the status of women in India has been changing due to 
growing industrialization, globalization, and social legislation. The entrepreneur is the key 
person who envisages new opportunities, new techniques, new products and co-ordinates all 
other activities. Female entrepreneurship has attracted increasing attention in recent years in 
light of concrete evidence of the importance of new business creation for economic growth 
and development. The role of Women entrepreneur in economic development is inevitable. 
Now-a-days women enter not only in selected professions but also in professions like trade, 
industry and engineering. Women are also willing to take up business and contribute to the 
nation’s growth. . As a result, it offers a variety of programmes for women entrepreneurs. 
The Make in India programme includes several policies that can help new entrepreneurs.  
Hence, this study attempts to analyse the opinion of women entrepreneurs about make in 
India scheme. The main objectives of this study are 

 To describe the features of Make in India Scheme. 
 To present the profile of the sample respondents in the study area. 
 To analyse the opinion of women entrepreneurs about make in India scheme.  
 To make suggestions to increase the women entrepreneurs. 

The present study is based on both primary and secondary data. Primary data have 
been collected from 60 respondents in Virudhunagar who were selected by convenience 
sampling method. Secondary data have been collected from various books, journals and 
websites. The collected data have been analysed by using appropriate statistical tools and 
suggestions have been given on the basis of findings of the study. The collected data have 
been analysed by using appropriate statistical tools and suggestions have been given on the 
basis of findings of the study. 
 
Introduction 
 Traditionally, women’s occupational status has always been closely associated with 
the home and the family. It is a general belief in many cultures that the role of women is to 
build and maintains the homely affairs like task of fetching water, cooking and rearing 
children. Since the turn of the century, the status of women in India has been changing due to 
growing industrialization, globalization, and social legislation. The entrepreneur is the key 
person who envisages new opportunities, new techniques, new products and co-ordinates all 
other activities. Female entrepreneurship has attracted increasing attention in recent years in 
light of concrete evidence of the importance of new business creation for economic growth 
and development. The motivation of an entrepreneur is a combination of financial gains, a 
strong desire to do something new, an urge to control the future and an ‘I can do it’ attitude. 
Entrepreneurship has been a male-dominated phenomenon from the very early age, but time 
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has changed the situation and brought women as today’s most memorable and inspirational 
entrepreneurs. Empowering women in entrepreneurship leads to break the inequalities and 
reduces the poverty. Nowadays it has been realised that enterprising women have cast 
entrepreneurial talents which could be harnessed so as to convert them from the position of 
jobseekers to job givers.   
Statement of the Problem  

The role of Women entrepreneur in economic development is inevitable. Now-a-days 
women enter not only in selected professions but also in professions like trade, industry and 
engineering. Women are also willing to take up business and contribute to the nation’s 
growth. Their role is also being recognized and steps are being taken to promote women 
entrepreneurship. Women entrepreneurship must be moulded properly with entrepreneurial 
traits and skills to meet the changes in trends, challenges, global markets and also be 
competent enough to sustain and strive for excellence in the entrepreneurial arena. With the 
spread of education and awareness, women have shifted from the kitchen, handicrafts and 
traditional cottage industries to non-traditional higher levels of activities. Even the 
government has laid special emphasis on the need for conducting special entrepreneurial 
training programs for women to enable them to start their own ventures. Financial institutions 
and banks have also set up special cells to assist women entrepreneurs, this has boomerang 
the women entrepreneurs on the economic scene in the recent years although many women 
entrepreneurship enterprises are still remained a much neglected field. Women have some 
strong desirable qualities relevant to entrepreneurship such as ability to manage, dedication to 
the work, tolerance and kindness towards the people. In urban areas, more and more women 
are successfully running day care centre, placement services, floriculture, beauty parlours and 
fashion boutiques. Even in rural areas, self-help groups are empowering women to start their 
own micro business. The government has realised the importance of women 
entrepreneurship. As a result, it offers a variety of programmes for women entrepreneurs. The 
Make in India programme includes several policies that can help new entrepreneurs.  Hence, 
this study attempts to analyse the opinion of women entrepreneurs about make in India 
scheme.  
Objectives 

The main objectives of this study is 
 To describe the features of Make in India Scheme. 
 To present the profile of the sample respondents in the study area. 
 To analyse the opinion of women entrepreneurs about make in India scheme.  
 To make suggestions to increase the women entrepreneurs. 

Methodology  
The present study is based on both primary and secondary data. Primary data have 

been collected from 60 respondents in Virudhunagar who were selected by convenience 
sampling method. The collected data were edited, tabulated and analysed for the purpose of 
presentation.  Percentage analysis and weighted ranking technique have been applied to 
analyse the data. Secondary data have been collected from various books, journals and 
websites. 
Social Functions leading to Women Entrepreneur 
 A "social function" is one where people mingle and chat with each other; rarely is 
anything of importance the subject, but if it is, the important item is typically mentioned only 
in a brief reference, in passing. The conversation is usually "small talk". Family celebrations 
such as birthdays, anniversaries, engagement parties, marriage ceremony, Seemantham or 
Valaikappu ceremony and house warming ceremony bring joyful family occasions for all. 
These social functions may create opportunities to become entrepreneurs as Origamist (paper 
art), Beautician, Jewellery Maker, Artist and Aarathi Maker.   
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Table 1 
Socio Economic Profile of the Respondents 

                     

Source: Primary data 
Out of 60 respondents surveyed, all are women respondents; 24 (40%) are in the age 

group of 30-40; 26 (43.33%) are graduates; 17(28.33%) are Beautician; 20 (33.33%) fall in 
the annual income group of Rs.2, 00,000 –Rs.3, 00,000  
Features of Make in India Scheme 

Prime Minister Narendra Modi launched the Make in India initiative on September 
25, 2014, with the primary goal of making India a global manufacturing hub, by encouraging 
both multinational as well as domestic companies to manufacture their products within the 
country. This programme is designed to facilitate investment, foster innovation, enhance skill 
development, protect intellectual property and build best in class manufacturing infrastructure 
in the country. The primary objective of this initiative is to attract investments from across 
the globe and strengthen India’s manufacturing sector. The Make in India programme is very 
important for the economic growth of India as it aims at utilising the existing Indian talent 
base, creating additional employment opportunities and empowering secondary and tertiary 
sector. The programme also aims at improving India’s rank on the Ease of Doing Business 
index by eliminating the unnecessary laws and regulations, making bureaucratic processes 
easier, making the government more transparent, responsive and accountable.  

The Make in India programme provide some measures that will substantially ease the 
path of the young entrepreneurs when it comes to setting up a manufacturing business. 

 Under this scheme, the government has introduced new de-licensing and 
deregulation measures to reduce complexity, and increase speed and 
transparency of doing business. 

 The government seeks to simplify and rationalize regulatory environment. One 
can now apply for Industrial License online on a 24×7 basis through an eBiz 
portal. 

 The process of clearances by the central and state authorities is to be 
progressively web-enabled, and timelines will be defined for all clearances. 

Socio Economic Variables Number of 
Respondents 

Percentage 
 to Total 

Age  (in years) Below 30 5 8.33 
30 – 40 24 40.00 
40 – 50 17 28.33 
Above 50 14 23.34 

Educational 
 Qualification 

 Upto SSLC 13 21.67 
HSC 21 35.00 
UG 11 18.33 
PG 15 25.00 

Occupation Origamist (paper art) 14 23.33 
Beautician 17 28.33 
Jewellery Maker 12 20.00 
Artist 7 11.67 
Aarathi Maker 10 16.67 

Annual 
 income 
(in Rs.) 

Below    1,00,000 8 13.33 
1,00,000 – 2,00,000 19 31.67 
2,00,000 – 3,00,000 20 33.33 
Above 3,00,000 13 21.67 
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 Central & State governments will provide exemptions from rules and regulations 
related to labour, environment etc., subject to the fulfilment of certain conditions. 
A system of self-certification for non-hazardous businesses will also be 
introduced. 

 The submission of multiple returns for different departments will be replaced by 
one simplified monthly/quarterly return. 

 The government is planning to set up several training institutes to make skilled 
labour available to manufacturers across different sectors. Relevant vocational 
and skill training will be imparted through the establishment of ITI in PPP mode. 
Specialized skill development will also be provided through polytechnics. This 
will ensure that manufacturers have the access to the right skills from the very 
beginning. 

 The government is also planning industrial corridors connecting different cities 
and ports for easy flow of raw materials and finished goods. 

 The Make in India programme also invites participation from large global 
manufacturers. Such large projects often spawn entire ecosystems of suppliers 
and vendors. Manufacturers can also become vendors and suppliers for these 
global companies, which potentially mean a large number of direct and indirect 
jobs. 

 The government is also trying to streamline and simplify the patent application 
process. It has introduced a simplified procedure for the filing of national phase 
applications along with e-filing facilities for patents. The Indian Patent office 
offers a 10% reduction in fees for online filing of all forms and documents 
relating to patents, at all stages of processing of an application. Applicants 
belonging to the category of micro, small and medium enterprises (SMEs) are 
required to pay only 50% of the fee payable by other legal entities. 

Awareness about the features of Make in India Scheme 
Make in India Scheme will require a strong awareness. Hence the respondents were 

asked to mention their awareness about Make in India scheme launched by the Prime 
Minister on 25th September 2014. They opined that all the respondents were aware of that 
scheme. So they were asked to state their awareness with regard to the statements about the 
features of Make in India Scheme which is presented in Table 2. 

Table 2 Awareness about the features of Make in India Scheme 
Features With  

Awareness 
Without 

Awareness 
Total 

Vocational and skill training 32 
(53.33) 

28 
(46.67) 

60 
(100) 

Loan at concessional rate 38 
(63.33) 

22 
(36.67) 

60 
(100) 

Participation from large global manufacturers 42 
(70.0) 

18 
(30.0) 

60 
(100) 

Rapid Urbanisation 33 
(55.0) 

27 
(45.0) 

60 
(100) 

Delicensing and deregulation 47 
(78.33) 

13 
(21.67) 

60 
(100) 

Tax benefit 36 
(60.0) 

24 
(40.0) 

60 
(100) 

Self certification 45 
(75.0) 

15 
(25.0) 

60 
(100) 
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Source: Primary data 
Out of 60 respondents surveyed, 47 (78.33%) are aware of the feature ‘delicensing 

and deregulation’ and 45(75%) are aware of ‘self certification’. 
 
 
Impact of Awareness about Make in India Scheme 
 After getting awareness about the features of Make in India Scheme, the respondents 
may or may not use the scheme. Hence the respondents were asked to state whether they are 
availing the scheme or not. It was found that all respondents were not availing the Scheme. 
So the respondents were asked to state the reasons for not availing the scheme.  
Reasons for not utilising the Make in India Scheme 

The concept of Make in India is undoubtedly an inspiring initiative of the Indian 
government which has reduced the risk factors for investing in India for many big foreign 
industries, but the pace of the progress is slower. India's small and medium-sized industries 
can play a big role in making the country take the next big leap in manufacturing. India 
should be more focused towards novelty and innovation for these sectors. The government 
has to chart out plans to give special sops and privileges to these sectors. The respondents 
have various reasons for not availing the Make in India Scheme such as lack of awareness, 
big scheme, high tax rates, lack of training, lack of technical Knowhow and poor assistance.  
Hence they were asked to rank the reasons for not availing the Make in India scheme.  
 Analytical Frame Work 

Weighted ranking technique has been applied to analyse the factors ranked by the 
respondents. Six ranks are given. Six points are assigned to the first rank, five points are 
assigned to the second rank, four points are assigned to the third rank, three points are 
assigned to the fourth rank, two points are assigned to the fifth rank and one point is assigned 
to the sixth rank. Number of respondents who have given the ranks has been multiplied with 
the respective assigned points and totalled to find out the total score. Then the total score has 
been divided by the number of total respondents (60) to calculate the mean score. On the 
basis of the mean score, ranks have been found out. The results have been tabulated in Table3                         

 
Table 3   Reasons for not utilising the Make in India Scheme 

Reasons Ranks Total 
Score 

Mean 
Score 

Rank 
I II III IV V VI VII 

Big scheme 24 
(168) 

17 
(102) 

6 
(30) 

3 
(12) 

4 
(12) 

3 
(6) 

3 
(3) 

333 5.55 I 

High tax rates 3 
(21) 

7 
(42) 

4 
(20) 

18 
(72) 

10 
(30) 

11 
(22) 

7 
(7) 

214 3.56 IV 

Lack of training 7 
(49) 

10 
(60) 

5 
(25) 

14 
(56) 

13 
(39) 

6 
(12) 

5 
(5) 

246 4.10 III 

Poor assistance 2 
(14) 

3 
(18) 

9 
(45) 

7 
(28) 

11 
(33) 

21 
(42) 

7 
(7) 

187 3.12 VI 

Lack of awareness 21 
(147) 

14 
(84) 

9 
(45) 

5 
(20) 

5 
(15) 

3 
(6) 

3 
(3) 

320 5.33 II 

Lack of technical 
know how 

2 
(14) 

3 
(18) 

18 
(90) 

6 
(24) 

5 
(15) 

7 
(14) 

19 
(19) 

194 3.23 V 

Source: Primary data 
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              It is inferred from Table 3 that the reason ‘big scheme’ secures the first rank with the 
mean score of 5.55 points because the respondents may felt that the Make in India scheme is 
a very big scheme and they have fear to enter into the scheme. The reason ‘lack of awareness’ 
 gets the second rank with the mean score of 5.33 points.  Even though they were aware about 
the scheme they may not know how to utilise the scheme. Lack of training, high tax rates, 
lack of technical Knowhow and poor assistance secures third, fourth, fifth and sixth rank 
respectively. 
Suggestions 
       In order to motivate the women entrepreneurs, in the light of inferences of the study, the 
following suggestions are to be made to increase the use of Make in India scheme.  

 An awareness programme should be conducted on mass scale with the intention of 
creating awareness among women entrepreneurs about the procedure for utilising the 
Make in India scheme. 

 Skill development programme would be launched especially for women 
entrepreneurs. 

 Skill certification would be given to make training process, a standard. 
 Ensure that entrepreneurs have access to Smart Capital 
 Deficiencies in basic infrastructural facilities like water, power supply, road/rail and 

telephone connectivity, etc. should be addressed on priority basis. 
CONCLUSION  
Make in India is a very promising and innovative initiative started by Indian 

government. The direct and indirect outputs of the Make in India concept include more job 
opportunities reducing unemployment, high purchasing power to better-living styles, better 
state of the art of infrastructure, smart cities etc., The role of the government is to be a 
facilitator rather than a regulator. Make in India is an ambitious project, with an aim for 
sustainable growth of the economy. With relentless policies towards this end, it is possible to 
make India the powerhouse of manufacturing sector in the world.  
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