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Abstract 

Marketing management is the procedure of planning & implementing the 

conception, pricing, promotion and distribution of products or services. It is a target 

oriented task and an important area of management to promote products. A market has its 

own characteristic and it involves only exchange of good and trade of commodities by 

selling and buying.  A seller is the person who offers a variety of or even a single product 

or service to others in return of money or any valuable item. A buyer is the person who 

needs a product or service and in return is ready to pay money as required by the seller for 

the any product. 
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INTRODUCTION 

A market has its own characteristic and it involves only exchange of good and 

trade of commodities by selling and buying.  A seller is the person who offers a variety of 

or even a single product or service to others in return of money or any valuable item. A 

buyer is the person who needs a product or service and in return is ready to pay money as 

required by the seller for the any product. Marketing management is the procedure of 

planning & implementing the conception, pricing, promotion and distribution of products 

or services. It is a target oriented task and an important area of management to promote 

products.  

 

OBJECTIVES OF MARKETING MANAGEMENT 

a) To satisfy the customer requirements and their objectives.  

b) To increase the profit and the growth of business.  
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c) To increase the quality of life of people with promoting quality product.  

d) To build a good image of the any organization for the customers.  

FUNCTIONS OF MARKETING MANAGEMENT  

• Selling - Selling plays a very important role in realizing the main aim of earning 

profit. Selling is done by means of personal selling, advertising, publicity and sales 

promotion. Efficiency in selling determines the volume of the organization profits 

and profitability.  

• Buying - Buying necessary component parts and to fit them together to make a 

product by the customer. This operation includes the arrival of individual 

component parts at the work place and issuing of these parts for assembling.  

• Storage - Storage includes holding of products in proper usable or saleable, 

condition from the time they are produced until they are required by customers in 

case of finished products or by the production department in case of raw materials 

and stores.  

• Standardization - Standardization means setting up of certain standards like ISO 

or specifications for products based on the intrinsic physical qualities of any item. 

A standard gives rise to uniformity of products for profits.  

• Transportation - Transportation is the portability through which products are 

moved from one place to another, where they are sell to those places where they 

are needed for consumption for the customers.  

• Financing - Financing the capital to meet the financial requirements of agencies 

dealing with various activities of marketing for customers. The services to ensure 

the credit and money needed for product and the costs of getting products into the 

hands of the final user are finance work in marketing.  

• Risk - Risk means loss of products due to some unforeseen situations. Risk bearing 

in marketing means the financial risk invested in the ownership of goods because 

of fall in prices and the losses from spoilage, depreciation, obsolescence, fire and 

floods or any other loss that may occur with the passage of time.  
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Conclusion 

Marketing management is the procedure of planning & implementing the 

conception, pricing, promotion and distribution of products or services. It is a target 

oriented task and an important area of management to promote products. Transportation is 

the physical means through which products are moved from the places where they are 

produced to those places where they are needed for consumption. Risk means loss of 

products due to some unforeseen situations. Risk bearing in marketing means the financial 

risk invested in the ownership of goods because of fall in prices and the losses from 

spoilage, depreciation, obsolescence, fire and floods or any other loss that may occur with 

the passage of time. 
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