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Abstract:  

Massive open online course is the recent technology in distance education. Very simple admission procedure, 

chances for interacting with world leading institution, less or nominal cost make the course very attractive and 

popular with in very short span of time. The academic literature states that the institutions are spending around 

$38,980 to $325,330 in developing a MOOC course. Academic institutions and universities perceive this as forum 

to improve their brand visibility. However, the major challenge faced by the MOOC industry is the high dropdown 

rate. The success rate of the MOOC is less than 7%. In this regard the author in this paper has explored the 

published sources to understand the motive behind the consumers enrolling in MOOC course and also the providers 

offering MOOC course. The exploration of published sources indicates that learners and professionals perceive 

MOOC as a skill based course. They basically enroll in to MOOC Course to improve their job oriented skills. While 

the course providers on the other hand treat MOOC as a forum to implement the brand building activities. It is 

essential for the course provider to completely understand the market segment and take the necessary revision on 

the course delivery. 

MOOC: An  

I.Introduction:   

(Robinson et al., 2015) Massive open online course is the recent technology in distance education. Any time anywhere, 

no complex admission procedure, Nominal or no cost, possibility of associating with the world leading institutions, 

presence of Verified certificates are the few futures which makes the course very popular in a very short period. 

Institutions offering MOOC Courses are considering this as a forum to make their presence in online, and also to 

improve their brand image among the online learners across the world. Institutions are spending almost $38,980 to 

$325,330 to produce an online course with the duration of 12 weeks. 

 

II Research Methodology  
A Objectives of the study  

To understand the motives of the consumer enrolling the MOOC course and providers offering MOOC course  

B Methodology 

The study is descriptive in nature. The data has been collected from the published sources through digital library 

including EBSCO, Digital Library, Emerald and Google scholar. 
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III. Motive behind the consumers in enrolling MOOC Course 
Chen Zhenghao (2015) on a survey conducted with 780000 leaners form 212 countries who had enrolled for a MOOC 

course in Coursera reveled that carrier benefits are the major reason for doing MOOC course. The results also revealed 

that enhancing carrier skills (62%) for the current job is the major benefit which they seek on doing a MOOC Course.  

While those who have registered for the education benefits. Improving subject knowledge is the major benefit expected 

by the education seekers. To refresh the key concepts, to take decision on which course to study, to face standard 

exams are the other reasons said by the participants for enrolling in the course.  

  

 

 

 

 

 

 

 

Source: HBR.ORG [https://hbr.org/2015/09/whos-benefiting-

from-moocs-and-why] 

 

 

 
 

Source: HBR.ORG [https://hbr.org/2015/09/whos-benefiting-from-moocs-and-why] 

 

While in another study (Dhawal Shah 2017) conducted by class central reveled the fact that most of the participant 

decision on MOOC is taken on their personal interest, while the second major reason for choosing a MOOC course is 

to acquire learning skills (52%) for current carrier and (49%) for the new carrier.  
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Source: Class central [https://www.class-

central.com/report/class-

central-learner-survey-2017/] 

 

Colin Milligan and Allison Littlejohn (2017) conducted a study to understand the primary motives of the 

learners. The results were based on the survey conducted with the learners of two MOOC courses titled Fundamentals 

of Clinical Trials and Introduction to Data Science.  The researchers have identified the presence of similar profile of 

the primary motive in both MOOC courses. the survey conducted with 970 respondents the author revealed that 

Potential benefits to the current role or future career is the major motive for learners to enroll in MOOC course, more 

specifically professionals were basically motivated by the current job needs. They basically look for how the course 

will held them in improving their job skills and help them to perform better at the work place. Jason Paul Howarth, 

Steven D’Alessandro, Lester Johnson & Lesley White (2016) stated that most of the learners enroll in MOOC Course 

as they closely align with the course topic and the subject matter with their personal goal.  The authors further stated 

that their progress with the course whether the personal goals are maintained and the course met the participant’s 

expected value proposition. Abeer Watted, Miri Barak (2018) in their study to understand the motivation for enrolling 

in MOOC Course, conducted a survey with University affiliated and general participants who have completed a 

MOOC course in the field of nanotechnology and nonsenses. With further analysis the author revealed the fact that 

the participants have three different themes of motivations which includes career, educational and personal. However, 

the university students were motivated for enrolling in the course merely to improve the knowledge and receive a 

certificate, while the general participants were seeking research and professional advancements.   

2015), revealed that participants in general are motivated as they perceive MOOC is a new and unique way of learning, 

few do as it is offered by the prestigious institution or University, few more do MOOC course as they do not offer for 

a formal education.  

Saijing Zheng (2015) identified that to complement the existing course is the common motive behind the learner to 

enroll in MOOC course. While the doctoral candidates and PG students look for professional skill which may help 

them to perform their job better. Other interesting fact listed by the researcher is to inspire the potential employer. 

The learner believes that presence of MOOC certificate will help them to showcase their knowledge in front of the 

employer.  General Interest and opportunity to connect with the other people are the common reason for MOOC 

enrollment that was listed by the researcher. Nikola Stevanovic (2014), stated that general interest, to learn from an 

expert, to receive a certificate, to make professional network and out of curiosity are the common motives for the 

MOOC enrollment.  

 

IV. Motive behind the course providers in offering MOOC Course: 
Hollands, F.M. & Tirthali, D. (2014) through an Interview with 83 individuals found that there are six major goals 

behind the institution in offering MOOC course. This includes  
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1.Extending reach and access – providers perceived MOOC as an opportunity to reach the global market 2. Building 

and maintaining brand: As MOOC is available at free or less cost, the institutions and universities offering online 

course use MOOC platform as a forum to build the brand image among the learner and various other stake holders  

3. Improving Economics: though MOOC models are currently incurring huge cost in developing and offering course. 

Course providers seek multiple ways to reduce the cost by reusing the materials, increasing the student’s enrollment, 

replacing the on campus courses with MOOC etc. 

4.Improving educational outcome: providers also look this as a way to improve the educational outcome. Apart from 

this MOOC initiative are consider as one of the research area in the field of teaching and learning. They also perceive 

this one vibrant and innovative method in the field of teaching and learning.  

 

V Discussion and Conclusion:  
The published sources indicate that MOOC industry at the macro level have attracted two market segment which 

includes working professionals and students pursuing their higher education.  

 working professionals and degree holders perceive MOOC as a skill based course. They wanted implement the 

knowledge and the skills gained at the MOOC platform at their working place and wanted to improve the effectiveness 

of their job performance.  While the students wanted the learn to complement the subjects what they have taken. 

However, showcasing the knowledge in front of the potential employer is the major objective of enrolling in MOOC 

Course.  While on the other hand the MOOC providers treat this as a forum to build the Institutions image. They 

consider this as an opportunity to reach the global market and also a business model to generate the revenue.  

 

The course providers and the institutions offering MOOC courses need to be very careful in choosing the topic and 

also designing the curriculum. The providers need to keep the consumer motives in their mind while designing the 

course content, activities and other relevant materials. The course topic and content should reflect the industry 

requirement and should educate the participants on how to solve the issues and other day to day problems at the 

workplace. This may help to satisfy the consumer motives and also aids in bringing high level of learner engagement 

and drives the course success. Improving the course success ultimately supports the providers in fulfilling their own 

objectives.  
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